
Story telling of Science
From Research to Story



“…the change in net irradiance at the tropopause after allowing 

for stratospheric temperatures to readjust to radiative 

equilibrium…”

The sun shines down on Earth, warming our oceans, 

burning our skin, heating the asphalt. The numbers 

suggest more and more heat is getting absorbed by the 

earth and its inhabitants, and less is being reflected out 

into space. This is making the earth hotter



“There is high mortality in patients with mediastinal tumors during 
invasive procedures. Patients with mediastinal tumors often suffer from 
sudden cardiopulmonary collapse during performing invasive 
procedures, which is commonly unresponsive to conventional 
cardiopulmonary resuscitation (CPR). Before performing procedures on 
patients with mediastinal tumors, clinical symptoms and signs could be a 
tool for assess the risk for sudden cardiopulmonary collapse. Besides, 
tumor subtype could be a predictor for cancer survival rate. Researchers 
found that compression to large airway noted on Computer 
Tomography (CT) scan could be a strong risk factor for sudden CPR”
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Rule #4
Extend/advance the narrative

Rule #1
Know your audiences

Rule #2
Connect to the bigger theme

Rule #3
Solve the right problem

Rule #5
Organize & manipulate the boxes 

5
basic rules of writing

Scientific

Plain Language Summary



“Depending on how familiar your audience is with the problem your 
idea solves, they need that information in different proportions”

Rule #1
Know your audiences



Rule #2
Connect to the bigger theme







Source: https://www.designcouncil.org.uk/news-opinion/design-process-what-double-diamond

Double-diamond Model

• Literature review

• “You know what you don’t 

know; you don’t know 

what you don’t know”

• To find and define the 

right problem

• Literature review

• Experiment & analysis

• Results & conclusion

• To solve the right problem

Rule #3
Solve the right problem



Rule #4
Extend/advance the narrative Extend

To give more detail to color the narrative and to help 

audience to believe what you are doing

Advance
To go into the future in keeping the narrative flowing

• Work in pairs

• Person A tells a story, and 

Person B calls out “extend” 

for more details, or call out 

“advance” for the story to 

continue



WhatWhy

How

Big Why

Your Thinking  Box
Rule #5
Organize & manipulate the boxes 
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Big

Why

Why

What

How
The Story          

Method

introduction
methodology

discussion

The So what !

PLAIN LANGUAGE

Research Paper

Abstract
Presenting an Idea

board



Big Why WhatWhy

Your Learning  Box

How

observantimaginative curious

critical thinkingreverse thinking



General Objective

Specific Objective



Research Statement: Effectiveness of planned teaching on 

the knowledge of staff nurses working in psychiatric unit 

regarding physical restraints for psychiatric patient in 

selected hospital of Vietnam

General objective: To assess the knowledge of staff nurses 

working in psychiatric unit regarding physical restraint

Specific objectives:

• To assess the knowledge regarding physical restraints 

among nurses working in psychiatric unit

• To evaluate the effect of planned teaching on physical 

restraints among nurses

• To associate the knowledge with selected demographic 

variables



Research Objective is about:

• [Why] Solving the problem

• [How] How to achieve the goal

• [What] What to be achieved as objective



Research Objective provides:

• [Why] Directions to investigate variables

• [How] Ways to measure the variables

• [What] Relationship or difference between variables

introduction

methodology

discussion



Big why versus small why



Big Why
the bigger problem

Small Why
problems that contributes to the bigger problem

What
objectives to be accomplished in solving the individual 

problems

How
goals of every steps taken within the research work





Simple Summary

Usage of full-text 
articles trebled for 
those authors using 
the Kudos tools 

http://www.emeraldgrouppublishing.com/

about/news/story.htm?id=6247

• Important structure and 
language for specialists

• But takes time to read 
even the abstract

• And not easy for non-
specialists to understand

• Quicker for specialists to 
scan and filter

• Easier for non-specialists 
and speakers of other 
languages to understand

• Better for engagement 
with media and the public

Original Abstract

Plain Language Summary

Publisher’s Comment





3. Measure



Manuscript

Engage-Enlighten
& Explain









Gather Data Find Story

Plan & 
Objective

Text-to-Visual Keep it 
Simple

Understandable Share &
Review

Disseminate

Why-What-How-Who

1

Wireframing

2

Metaphor3



Infographic



Source: 
https://thenextweb.com/contributors/2018/02/04/13-
attention-grabbing-title-formulas-use/ 

1. How to + [task or action] + [result]

2. The secret to [a relatable need or goal 

shared by all or most of your readers]

3. [Number] + things you need to know to 

[accomplish something]

4. [Number] common myths about 

[subject]

5. Here’s what happened when I 

[attempted or participated in something 

interesting or unusual]

6. [Number] warning signs that [potential 

outcome]

7. The top ten [products, films, books, 

music tracks, places to travel, etc.]

8. Simple way to [make some kind of 

progress]

9. Highlight from an exclusive Q&A with 

[notable person]

10. Get more [noun] by trying these 

[number] proven tips

11. How to survive [a challenging situation 

or life event]

12. Is/are [item, food, action, technique, or 

decision] good or bad?

13. [Number] things that are making your 

[problem or issue] worse



wireframing
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What

How



Big Why

Why
(sub-infographic 1)

What
(sub-infographic 2)

How
(sub-infographic 3)

Who
(sub-infographic 4)

Story Map: The Starting Point

































Visual

Metaphors































1. Create Ads campaign

2. Mine audience list for target data

3. Align Ads with the campaign objectives

4. Test one Ads element at a time

5. Experiment with different Ads placement

6. Target new people with Like campaigns

7. Refine targeting with conversion audiences



Public

Professionals
• Multi-disciplinary Collaboration

• Commercialization

• Citations by different disciplines

Specific

Professionals
• Citations by specific discipline

The Objective of Optimization







Thank
woeifuhwong@gmail.com

You

Impact Story Skills
facebook.com/groups/impactstoryskills/

“We share your discovery!”


